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EVIDENCE BASE FOR DECISION MAKERS

Inform digital strategy, campaigns, skills development and investment.

TRACK TRENDS OVER TIME

What’s changing, and why?

MAKE SENSE OF AN UNPRECEDENTED YEAR

Over 200 sources consulted.



OVERVIEW /




o Social Media Users in MEA average over 3.5 hours a day on social

platforms.

o Internet users in the Middle East have an average of 8.4 social media

accounts.

o UAE, with an average of 10.5 accounts, highest accounts per person

globally.



FACEBOOK

o Egypt (44 million users, 9th largest market in the world) + Turkey (37 million x

market)

o Egypt, Morocco and Algeria in Top 10 fastest growing markets.

TWITTER

o Turkey (6th), Saudi Arabia (8th) and Egypt (18th) in the Top 20 largest markets.
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TRUSTED

o Google, WhatsApp and YouTube in the Top 10 brands list for Egypt, Saudi Arabia and UAE in YouGov’s
2020 Best Brand Rankings.

IT’S NOT JUST ABOUT NEWS AND ENTERTAINMENT

* Users in Morocco, Egypt (60%), Saudi Arabia (59%), Turkey (56%), Israel (52%) and UAE (49%) more

likely to use social media as part of their research into brands than the global average.
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https://mena.yougov.com/en/news/2020/11/13/yougov-best-brand-2020-rankings-mena/

SHIFTING BEHAVIORS /




WHERE DO ARAB YOUTH GET THEIR NEWS?

2019 2020

79% of Arab Youth say they get their
news from social media. That’s up from g
25% in 2015. ::::
via Arab Youth Survey E::
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B Ssocial Media TV B Online ] Newspaper



https://bcw-global.com/thought-leadership/2020-10-06-frustrated-with-struggling-economies-and-corruption-nearly-half-of-young-arabs-have-considered-leaving-their-country

Top TikTok influencers grew their fanbase by
average of 65%, between February and August

2020

o Few influencers have successfully crossed

over from other platforms.

o Highest engagement rates seen in Bahrain,

Oman and Saudi Arabia.

@jumana_khan_
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. 67 million monthly unique users, up 38% year-on-year (Oct.

2020).

. 60% of 13 to 24-year-olds in UAE. 90% of 13 to 34-year-olds in
KSA.

. UAE, KSA, and Kuwait, users spent 77 mins a day on the app

in Ramadan.

. Daily watch time on Snapchat Discover increased over 50%

year-on-year.

. Four MENA countries in the 15 largest national markets for the

app.

Saudi Arabia (5th=17.9
million users)

Turkey (10th = 9.7m)
Iraq (11th =9.6m)
Egypt (13th = 8.9m)



BUSINESS DEVELOPMENT /




NESTLE — RXWAND

No Service ¥ 12:61 MM ®n

MIDDLE EAST o e COVID-19
RAMADAN ASK NAMEESA
cHATBOT ROy hemmetide e CHATBOT

NGste  houre e compan ‘

Nestlé Middle East owns and operates 18
factories and provides direct employment to more
than 13,000 employees who are all committed to
Nestlé’s purpose of enhancing quality of life and
contributing to a healthier future.
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Although overall sales were down, survey of small and medium sized businesses (SMBs) in Egypt, Saudi Arabia and UAE, by
Facebook, the World Bank, and Organization for Economic

Co-operation and Development (OECD) reported:

o 25% increase in digital sales, as a result of SMBs accelerating their digitization and use of social media to

promote their goods and services.
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INTENT TO PURCHASE

66% 68%
65%

68% of users in Egypt, 66% in KSA and 65% in UAE say an ad on

TikTok has persuaded them to proceed with a purchase.

o On other channels drops to 48% in KSA and 51% in UAE and

Egypt.

KSA UAE EGP

B Ssocial Media [0 Other Channels Market Average

-
=



THE IMPACT OF COVID-19 /




DAILY TIME SPENT ON SOCIAL

Average hh:mm spent on social networks

on a typical day (January - March).
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SPENDING LONGER ON SOCIAL
MEDIA

Percent who have spent longer on social media because of the

outbreak (May).

56%

44%

57%

35%

32%



Images of messages delivered through the campaign: via Campaign Middle East


https://campaignme.com/trend-creates-coronavirus-awareness-campaign-on-snapchat-for-sabq-in-collaboration-with-the-saudi-ministry-of-health/

FACTCHECKING + DEBUNKING INFLUENCERS + GOVERNMENT PUBLIC HEALTH BODIES +
SOCIAL NETWORKS \
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FIND OUT MORE

NEW MEDIA ACADEMY

2020 ANNUAL SOCIAL MEDIA REPORT



https://newmediaacademy.ae/en/2020-annual-social-media-report/

Feel free to get in touch!

Twitter: @damianradcliffe
Email: damianr@uoregon.edu
Web: www.damianradcliffe.com




